
 

 



 

 

 



 

This visitor survey, undertaken during the winter 2017/18, is part of on-going monitoring for 

the Bird Aware Partnership (more formally known as the Solent Recreation Mitigation 

Partnership). The survey captures a snapshot of visitor numbers and access patterns, from 

interviews and counts at ten carefully selected locations.  The survey has been commissioned 

to establish a baseline against which future surveys will measure change over time. 

Visitor survey work involved interviews and counts (‘tallies’) of people at a sample of ten 

locations across the Solent.  The counts provide an overview of visitor flows at each point and 

the visitor interviews, involving a random sample of people, provide data on visitor origins, 

visitor profile and factors that influence behaviour.  The survey points were all previously 

surveyed in the original visitor survey conducted in 2010.  Locations were spread between 

Calshot in the West and West Itchenor in the East and included one location (Newtown) on the 

Isle of Wight.  All survey points were surveyed for a total of 16 hours, split into two-hour 

sessions that were spread across daylight hours and with an equal split between weekdays 

and weekends.    

Results from the Tallies included: 

• A total of 851 groups were counted equivalent to over 5 groups per hour when data 

from all sites is pooled. 

• The 851 groups included 1386 people and 531 dogs, giving a typical group size of 1.6 

people and 0.6 dogs. 

• The Hayling Billy Trail was the busiest location (179 groups counted passing the surveyor 

over 16 hours) and Newtown on the Isle of Wight was the quietest (18 groups over 16 

hours).   

• Tallies indicate higher use at weekends compared to weekdays, with 54% of groups and 

61% of people counted at the weekend (i.e. higher group size at weekends compared to 

weekdays).  The majority of minors were counted at the weekend.   

 

Results from the interviews included: 

• A total of 334 interviews were conducted 

• 94 people were approached who declined to be interviewed and 43 people had already 

been interviewed as part of the survey (i.e. in an earlier session) and were not re-

interviewed. 

• Group size in the pooled interview data (i.e. interviewee plus any other people 

accompanying them) was 1.6 people per group and 0.9 dogs per group. 

• 95% of interviewees were on a day trip/short visit, travelling directly from home that 

day.  Other visit types included those staying away from home with friends and family 

(1%), tourists (2%) and in addition for 2% of interviewees the visit was linked to their 

work, e.g. on a work break.       



 

• Interviewees were undertaking a range of activities, however dog walking (66% of 

interviewees) and walking (21%) were by far the most frequent.  These were the only 

activities recorded at all survey points.   

• Dog walking was the most frequently recorded activity among interviewees at all 

locations apart from Calshot, where walking (38% of interviewees) was more frequent.   

• 48% of interviewees were visiting for between 30 minutes and an hour.  This was also 

the most frequently cited visit duration for dog walking, family outings, jogging, and 

beach activities. 

• 35% of interviewees had visited the site where interviewed over the past year on a daily 

basis, a further 14% had visited most days and 22% had tended to visit 1-3 times per 

week, indicating a high proportion of interviewees were frequent visitors 

• A high percentage of interviewees were daily visitors at Salterns Quay (where 80% 

visited daily) and Hilsea (56% daily).  Interviewees at Calshot and West Itchenor tended 

to have much less frequent visit patterns and Calshot was notable for the high 

proportion of interviewees on their first visit 

• 79% of interviewees indicated that they tended to visit equally all year round and did not 

tend to visit more at a particular time of year 

• 51% had arrived at the interview locations on foot and 45% of interviewees had arrived 

by car/van.  Salterns Quay, Hilsea and Eling were the locations with the highest numbers 

of interviewees arriving on foot. 

• Of the interviewees who had travelled by car, 48% had parked at a car-park without 

charging, 26% had parked at a car-park with charging, 24% had parked on a roadside 

and 2% had parked in a layby. At Eling, Weston Shore, Hilsea and the Hayling Billy Trail 

all interviewees who had come by car had parked in a car-park without charging, while 

at Salterns Quay, all interviewees who had come by car had parked on a roadside.  At 

the other five locations a range of types of parking location were cited by interviewees.   

• Close to home was the most frequently given reason (cited by 55% of interviewees) for 

their choice of site to visit on the day they were interviewed.  Other commonly given 

responses included scenery/variety of views (43% of interviewees); good for dog/dog 

enjoys it (33%) and proximity to the coast/water (26%). 

• 40% were not aware of any habitats or species that might be vulnerable to recreation 

impacts.  

• 57% of interviewees at West Itchenor were not aware of any habitats or species that 

might be vulnerable to recreation impacts.  By contrast at Newton and Eling there 

appeared a good level of awareness, with less than a quarter of interviewees not aware 

of any habitats or species that might be vulnerable to recreation impacts.   

• 16% of interviewees had heard of the Bird Aware Project before the interview, 4% of 

interviewees had seen a ranger and 3% had spoken to a ranger.   

• Calshot was the location where the highest percentage (29%) of interviews had heard of 

the Bird Aware Project, and at that location 12% of interviewees had seen a ranger and 

6% had spoken to a ranger.   

• 49% of interviewees suggested no changes as to how the site was managed for access, 

preferring things left as they were.  At individual sites this percentage ranged from 60% 

(Hayling Billy) to 31% (Salterns Quay).   

• The most common suggestion was more parking provision, given by 14% of all 

interviewees.  Salterns Quay was the site where this was particularly raised (by 44% of 

interviewees at that site) 



 

• Across all sites combined, interviewees typically undertook a high proportion of their 

visits (for the activity being undertaken when interviewed) to the site where the 

interview took place. 

• Interviewees appeared particularly loyal at Salterns Quay and Hilsea (75% of 

interviewees undertook at least 75% or more of their visits to these locations).  By 

contrast, West Itchenor, Calshot and Newton were locations where a relatively high 

proportion of interviewees tended to undertake 25% or less of their weekly visits.     

• Around 108 different locations were identified by interviewees as alternative 

destinations (each interviewee could name up to 4).  The New Forest was the single most 

common alternative destination (given by 13% of interviewees) when all answers were 

pooled.     

• Routes were mapped as part of the survey.  36% of interviewees specifically stated that 

they accessed the beach, while 7% accessed intertidal habitat (i.e. mudflats, sandflats, 

saltmarsh or similar below the tideline) and 5% entered or went on the water. 

• Routes as mapped varied in length from 0.09km to 16.35km (the latter a cyclist), with an 

overall median of 2.55km.  The median route length for dog walkers was 2.28km.   

• 96% of interviewees gave valid, full postcodes that were successfully geocoded within 

the GIS.  For these interviewees, the distance from the home postcode to the interview 

location ranged from 76m to 300km (the latter someone from Manchester staying with 

family in Southampton).  The mean distance was 8.406km +1.422km and the median 

was 1.648km).   
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 This visitor survey, undertaken during the winter 2017/18, is part of on-going 

monitoring for the Bird Aware Partnership (more formally known as the 

Solent Recreation Mitigation Partnership). The survey captures a snapshot of 

visitor numbers and access patterns, from interviews and counts at ten 

carefully selected locations.  The survey has been commissioned to establish 

a baseline against which future surveys will measure change over time.  

 The Solent is internationally important for its wildlife and various 

designations include three Special Protection Areas (SPAs)1, designated 

predominantly for the protection of the large numbers of waders and 

wildfowl which spend the winter on the Solent. The SPA designation provides 

strict protection and places particular legal duties relating to plans and 

projects that might affect the sites.     

 A substantial amount of housebuilding is planned around the Solent and this 

new housing can have potential impacts on the SPAs, these impacts include 

increased recreational activity at the coast resulting from population 

increases associated with the new homes.   

 A series of studies were commissioned by the relevant local authorities 

around the Solent to understand the scale of the issue.  These considered 

visitor levels and the impacts of increased recreation to the wintering bird 

interest and were designed to ensure that the in-combination effects of 

development across a wide area could be considered.  The studies included 

an initial desk-based study (Stillman et al. 2009), followed by on-site visitor 

fieldwork (Fearnley, Clarke & Liley 2010); ornithological fieldwork (Liley, 

Stillman & Fearnley 2010); a postal household survey (Fearnley, Clarke & Liley 

2011) and detailed modelling drawing on the other reports (Stillman et al. 

2012). These studies highlighted that there were current issues relating to 

disturbance to wintering birds and that future housing could exacerbate the 

problems further (see Stillman et al. 2012 for full details). 

                                                   

1 Solent and Southampton Water SPA, Portsmouth Harbour SPA and Chichester and Langstone 

Harbours SPA 



 

 Following these studies and advice from Natural England, the relevant local 

authorities, together with 3 conservation organisations, established a 

strategic approach to mitigation to resolve recreation impacts and allow 

development to continue.  This strategic mitigation approach involves a 

range of measures, such as rangers along the coast, targeted work with dog 

walkers and site specific projects.  Background to the mitigation approach is 

set out in Liley & Tyldesley (2013).  The mitigation project has become known 

as Bird Aware Solent.   

 This survey has been commissioned to form part of the baseline monitoring 

for the Bird Aware Project, in line with the monitoring strategy designed for 

the project (Liley et al. 2015). That monitoring includes vehicle counts across 

the Solent, automated counters, visitor interviews and bird monitoring.   

 Such monitoring is essential to ensure the successful delivery of mitigation 

work, acting as an early warning system and providing the feedback to hone 

interventions.  Monitoring is necessary to ensure approaches are working as 

anticipated and whether further refinements or adjustments are necessary.  

Monitoring can inform whether resources can be better allocated and will 

pick up changes in access patterns (for example in response to changes in 

climate, new activities or in response to changes on the sites themselves).  

The monitoring is therefore aimed at ensuring mitigation effort is focused, 

responsive to changes in access and that money is well-spent and correctly 

allocated.  Monitoring is therefore integral to the mitigation ‘package’.   

 In addition, monitoring is necessary for the relevant local authorities to 

demonstrate that, in times of austerity, measures have been effective (i.e. 

local plans are compliant with the requirements of the Habitats Regulations) 

and costs to developers have been proportionate. 

 The aim of the visitor surveys is to provide detailed information on who is 

visiting the SPA and why.  Such information supplements visitor counts in 

that it provides information on visitor profiles, home postcodes, reasons for 

site choice etc.  The intention is that questions would be closely aligned to 

the similar surveys of Suitable Alternative Natural Greenspace sites (‘SANGs’) 

to allow comparison.   

http://www.birdaware.org/


 

 The interviews are intended to continue indefinitely, with the same locations 

surveyed using a similar questionnaire and survey protocol (i.e. similar 

timing etc) every five years.  Surveys would only be done in the winter and 

would also follow on from the original on-site visitor surveys undertaken in 

2009/10 (Fearnley, Clarke & Liley 2010).     



 

 

 Visitor survey work involved interviews and counts of people at a sample of 

ten locations across the Solent.  The counts provide an overview of visitor 

flows at each point and the visitor interviews, involving a random sample of 

people, provide data on visitor origins, visitor profile and factors that 

influence behaviour.  The survey points were all previously surveyed in the 

original visitor survey conducted in 2009/10.   

 Survey points were selected in line with the recommendations in the 2016 

mitigation strategy advice report (Liley et al. 2016).  These match locations 

used in the previous Solent face-to-face visitor survey (Fearnley, Clarke & 

Liley 2010).   

 Survey locations are summarised in Table 1 and Map 1.  Detailed maps of 

each survey point location are provided in Appendix 1.   



 

 

Table 1: Summary of survey points 

Calshot 

Based in car-park, but also roaming north-east along 

beach and interviewing people parking/using small 

parking area on other side of road (with path 

heading north) 

Tally based on imaginary line around tarmacked car-

park, all people stepping out of car-park are 

‘entering’ and those returning to vehicle ‘leaving’.  

Maintain separate tally for small parking area on 

north side of road.   

SU485016 

Eling 

Through lane, past housespath near children's 

playground (but not interviewing people solely using 

playground).  Surveyor roaming along shore path. 

Counting all people using shore path with separate 

tallies for heading north and heading south 
SU367126 

Weston Shore 

Based at car-park, lots of cars going in and out, focus 

interviewing on people actually walking from car-

park.   

Tally based on imaginary line around tarmacked car-

park, all people stepping out of car-park are 

‘entering’ and those returning to vehicle ‘leaving’.   

SU445094 

Hookwith Warsash NR 

Near gate onto shore, catching people walking along 

shore path and on path down from expensive 

housing. 

Four separate tallies maintained: 1) those heading W 

along coast path that then turn N and head inland; 2) 

those heading W along coast path that continue W 

and do not head N; 3) those heading E along coast 

path that then turn N and head inland; 4) those 

heading E along coast path that continue W and do 

not head N; 

SU497042 

Salterns Quay 

Small grassy area and shoreline path.  Survey point 

near circular copse where path junction.  Ok to roam 

slightly, but note playground to north, no need to 

approach/interview people solely using playground.   

Counting all people using shore path with separate 

tallies for heading north and heading south. 
SU581051 

Hilsea 

On shoreline at end of Horsea Lane, next to small 

triangular parking area and slipway.  Where road 

meets shoreline path. 

Counting all people using shore path with separate 

tallies for heading north and heading south 
SU648038 

Langstone 
Parking area at end of Southmoor Lane.    Survey 

location on shore adjacent to parking area.   

Counting all people using shore path with separate 

tallies for heading north and heading south 
SU708049 



 

 

Hayling Billy Trail 

At path junction on Hayling Billy Coastal Path.  

Interviewing anyone passing, i.e. using the Hayling 

Billy Path or the other paths. 

Crossroads, need to tally to maintain tallies for those 

approaching the crossroads (from either N, S,E or W) 

and those moving away from the crossroads (either 

N, S,E or W). 

SU712005 

West Itchenor On surfaced path just to west of boatyard. 
Counting all people using shore path with separate 

tallies for heading west and heading east. 
SU796014 

Newtown 

Just before start of boardwalk/bridge, also path 

running east-west along edge of marsh.  Interview 

any people passing on either path. 

Crossroads, need to tally to maintain tallies for those 

approaching the crossroads (from either N,S,E or W) 

and those moving away from the crossroads (either 

N,S,E or W). 

SZ419909 



 

 

  



 

 

 The questionnaire (Appendix 2) was conducted using tablet computers running 

SNAP survey software.  Potential interviewees were selected at random, based on 

the next person seen by the surveyor (if not already conducting an interview).  The 

Interviewee route was plotted in the field as lines on paper maps, cross referenced 

to the questionnaire data.   

 Alongside the interview data, surveyors maintained a tally of all people passing, 

recording groups, individuals and dogs.  The tallies also logged the number of 

minors, horses and bicycles.  The counts enable us to compare sites in terms of 

visitor volume/footfall, and to identify what proportion of visitors were interviewed 

at each location.  The counts are approximate as they were maintained while 

interviews were being conducted and, during busy periods, it is difficult to 

maintain an accurate count simultaneously while talking to someone.  Nonetheless 

the totals broadly capture the level of busyness at each location and are 

comparable. Details of how the counts were undertaken are summarised in Table 

1.  At each location the data were collected in a very careful way ensuring counts 

can be repeated in the future and the methods were carefully targeted to each 

location.  We present totals in the report as simply the combined total of all people 

counted but the raw counts can be broken down further should more detailed 

filtering or comparison be required (e.g. to explore change over time when using 

data from different years).      

 Each surveyor carried a name badge, wore a branded hi-vis jacket and provided 

information cards for when members of the public wished to see identification or 

requested further information.  Where parking was available, interviewers also had 

a poster clearly displayed in their car-window to indicate that the visitor surveys 

were taking place. No unaccompanied minors were approached or interviewed. 

 Surveyors undertook counts and visitor interviews within standard two-hour 

periods with survey effort stratified across weekdays and weekends, and 

standardised across survey points.  Sixteen hours of survey work were conducted 

at each location, covering different times of day and evenly split between 

weekends and weekdays. Survey times were: 0700-0900; 0930-1130; 1200-1400; 

1430-1630, with each period undertaken during a weekend day and a weekday.  



 

 

Surveyors did however terminate the survey work earlier if it was particularly dark 

to ensure people were not approached in the dark to be interviewed.   

 Survey effort was spread over the winter 2017/18.  A pulse of fieldwork was 

undertaken in November and a second pulse in February/March 2018.  In each 

pulse all survey points were surveyed for eight hours.  Half of the survey points 

were surveyed at weekends in November with the other half being surveyed on 

weekdays and the approach was mirrored in 2018 to ensure complete coverage 

for all locations across both a weekend and a weekday.   

 Every effort was made to avoid adverse weather conditions.  In particular some 

surveys originally scheduled for February were rescheduled into March to avoid 

extreme winter weather conditions (the so-called ‘beast from the east’).  Dates and 

times of surveys are summarised in Appendix 3.   

 Route data were digitised within GIS (QGIS 2.18) as polylines, based on the mapped 

routes recorded on paper maps in the field.   

 Home postcodes were geocoded using Royal Mail Postzon postcode data, from 

2017.  Only full, valid postcodes were used in analysis of visitor origins, part 

postcodes or named towns/villages were not included in any analysis due to the 

variation in precision.   

 Within analyses we refer to means (+ 1 standard error) where the data are 

normally distributed, and we use non-parametric tests and median values where 

the data are not normally distributed.  In particular, data relating to routes on site 

or distances from home postcode to survey point tend to be positively skewed, 

with a small number of very high values.  Box plots show median values (horizontal 

lines), interquartile range (boxes) and the upper and lower limits of the data 

(whiskers).  Outliers are shown with an asterisk.     

 



 

 

 

 People were counted during the survey work, with a tally maintained while 

the surveyor was in place at each access point.  Only a selection of people 

were interviewed at each location, and at very busy sites the proportion 

interviewed was relatively small (as only one person could be interviewed at 

a time).   

 In total, 851 groups were counted, and these included 1386 people and 531 

dogs (Table 2), giving a typical group size across all survey days and locations 

of 1.6 people and 0.6 dogs.  Count data are shown on Map 2.  It can be seen 

that the Hayling Billy Trail was the busiest location and Newtown the 

quietest. Overall, across the 160 hours of fieldwork, 851 groups is equivalent 

to 5.3 groups passing per hour.   

 Comparing weekdays to weekends (Table 2) the tallies indicate higher use at 

weekends compared to weekdays, with 54% of groups and 61% of people 

counted at the weekend (i.e. a tendency towards larger groups at weekends).  

The overall total of dogs on weekend days compared to weekdays was 

however very similar and evenly split, whereas minors were primarily 

recorded at the weekend (86% of the minors counted were on weekend 

days).        



 

 

Table 2: Summary of tally count data, by weekend and weekday and by survey location.  Counts of people includes minors.  The data shown are summary 

totals for each site, at each location the tally was broken down as relevant (i.e. entering/leaving, north/south etc).  The numbers given are the overall total 

(i.e. both entering and leaving during the survey, giving an indication of the overall busyness of each location and the flow of people).  The totals paths at 

crossroads (such as on the Hayling Billy Trail) are given as totals passing the surveyor.  Grey shading highlights, for each site and each count type, the 

highest value comparing weekends and weekdays.   

Weekday 

Groups 51 36 42 21 46 57 24 72 35 10 394 

People 76 54 54 30 53 61 31 93 49 29 530 

Dogs 14 44 36 19 45 30 10 33 28 4 263 

Minors 2 0 2 0 0 1 0 2 0 18 25 

Weekend Day 

Groups 67 44 63 31 31 41 9 107 56 8 457 

People 146 69 158 46 40 72 11 182 120 12 856 

Dogs 22 35 30 23 42 33 11 41 22 9 268 

Minors 50 8 51 1 4 10 5 13 15 0 157 

Total 

Groups 118 80 105 52 77 98 33 179 91 18 851 

People 222 123 212 76 93 133 42 275 169 41 1386 

Dogs 36 79 66 42 87 63 21 74 50 13 531 

Minors 52 8 53 1 4 11 5 15 15 18 182 

 



 

 



 

 

 A total of three hundred and thirty-four interviews were conducted.  The 

median interview duration was 8.5 minutes and most interviews (230, 69%) 

took less than 10 minutes to complete. In total, 94 people were approached 

who declined to be interviewed and 43 people had already been interviewed 

as part of the survey (i.e. in an earlier session) and were not re-interviewed.  

The number of refusals was particularly high at Hilsea (24 refusals, i.e. 

around a quarter of all the refusals) and Salterns Quay was the location with 

the highest number of people already interviewed (10 people).   

 Half of all interviews (167 interviewees, 50%) were with female interviewees 

and half with male interviewees.  Group size (i.e. number of people in the 

party with the interviewee, including the interviewee) ranged from 1 to 15 

(the latter involving a scout group walking the Solent Way from Farlington to 

Emsworth).  The average group size was 1.6 people of which on average 0.2 

were minors (under 18).  In total there were 528 people in the interviewed 

groups and 303 dogs, giving a ratio of 0.6 dogs per person overall (or 0.9 

dogs per interviewed group).  Nearly three-quarters (73%) of dogs were 

recorded as seen off lead by the interviewer2.  Notably high percentages of 

dogs were seen off lead at Eling (91% off lead) and West Itchenor (90% off-

lead).   

 The majority of interviewees (95%) were on a day trip/short visit, travelling 

from home that day (Table 3).  Other visit types included those staying away 

from home with friends and family (1% of interviewees), tourists (2%) and 

‘other’ (2%).  ‘Other’ visitors were all on visits that related to their work, for 

example during a work break.    

                                                   

2 Note that some dogs may have been off lead during the walk but then on-lead at the interview 

location so this total is an underestimate.   



 

 

  

Table 3: Number (row %) of interviewees and visit type, by survey point.   

Calshot 31 (91) 1 (3) 1 (3) 1 (3) 34 (100) 

Eling 34 (100) 0 (0) 0 (0) 0 (0) 34 (100) 

Weston Shore 27 (96) 1 (4) 0 (0) 0 (0) 28 (100) 

Hookwith Warsash NR 38 (100) 0 (0) 0 (0) 0 (0) 38 (100) 

Salterns Quay 45 (100) 0 (0) 0 (0) 0 (0) 45 (100) 

Hilsea 41 (100) 0 (0) 0 (0) 0 (0) 41 (100) 

Langstone 23 (79) 0 (0) 0 (0) 6 (21) 29 (100) 

Hayling Billy Trail 38 (95) 0 (0) 2 (5) 0 (0) 40 (100) 

West Itchenor 26 (87) 1 (3) 3 (10) 0 (0) 30 (100) 

Newtown 13 (87) 1 (7) 0 (0) 1 (7) 15 (100) 

Total 316 (95) 4 (1) 6 (2) 8 (2) 334 (100) 

 

 There was a broadly similar split between weekdays and weekends, with 162 

interviews (49%) conducted on weekdays.  At five survey points more 

interviews were completed on weekdays compared to weekends and at four 

survey points more were completed at weekends, with one location (West 

Itchenor) having similar numbers on both types of day (Table 4).    

 

Table 4: Number (row %) of interviews at weekdays and weekends by survey point.  Grey shading 

reflects the higher value for each survey point.   

Calshot 15 (44) 19 (56) 34 (100) 

Eling 11 (32) 23 (68) 34 (100) 

Weston Shore 18 (64) 10 (36) 28 (100) 

Hookwith Warsash NR 14 (37) 24 (63) 38 (100) 

Salterns Quay 27 (60) 18 (40) 45 (100) 

Hilsea 21 (51) 20 (49) 41 (100) 

Langstone 18 (62) 11 (38) 29 (100) 

Hayling Billy Trail 14 (35) 26 (65) 40 (100) 

West Itchenor 15 (50) 15 (50) 30 (100) 

Newtown 9 (60) 6 (40) 15 (100) 

Total 162 (49) 172 (51) 334 (100) 



 

 

 Interviewees were undertaking a range of activities, however dog walking 

(66% of interviewees) and walking (21%) were by far the most frequently 

cited activities (Figure 1).  The main categories used in the questionnaire are 

shown in Figure 1; ‘other’ responses that could not be categorised included 

one person looking for stones to carve, one interviewee beachcombing, one 

person litter collecting (for the Harbour Conservancy) and one person who 

had come out for coffee.   

 

Figure 1: Main activities undertaken by interviewees (from Q2).  Data from all interviews (n=334). 

 

 Responses are summarised by location in Map 3 and Table 5.  Dog walking 

and walking were the only activities recorded at all survey points. Dog 

walking was the most frequently recorded activity among interviewees at all 

locations apart from Calshot, where walking (38% of interviewees) was more 

frequent.  



 

 

 

Table 5: Numbers (row %) of interviewees by main activity (Q3) and survey location.  Grey shading indicates highest value for each survey point.    

Calshot 11 (32) 13 (38) 4 (12) 0 (0) 1 (3) 0 (0) 2 (6) 1 (3) 0 (0) 0 (0) 2 (6) 34 (100) 

Eling 25 (74) 4 (12) 3 (9) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 34 (100) 

Weston Shore 19 (68) 3 (11) 3 (11) 1 (4) 0 (0) 0 (0) 0 (0) 0 (0) 1 (4) 1 (4) 0 (0) 28 (100) 

Hookwith Warsash NR 27 (71) 7 (18) 1 (3) 1 (3) 1 (3) 1 (3) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 38 (100) 

Salterns Quay 42 (93) 2 (4) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 45 (100) 

Hilsea 31 (76) 7 (17) 0 (0) 3 (7) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 41 (100) 

Langstone 18 (62) 7 (24) 0 (0) 1 (3) 3 (10) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 29 (100) 

Hayling Billy Trail 22 (55) 14 (35) 0 (0) 1 (3) 0 (0) 1 (3) 1 (3) 0 (0) 0 (0) 0 (0) 1 (3) 40 (100) 

West Itchenor 14 (47) 12 (40) 1 (3) 0 (0) 1 (3) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 1 (3) 30 (100) 

Newtown 11 (73) 2 (13) 0 (0) 1 (7) 1 (7) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 15 (100) 

Total 220 (66) 71 (21) 12 (4) 8 (2) 8 (2) 3 (1) 3 (1) 2 (1) 2 (1) 1 (0) 4 (1) 334 (100) 

 



 

 

 



 

 

 Nearly half (48%) of interviewees were visiting for between 30 minutes and 

an hour.  This was also the most frequently cited visit duration for dog 

walking, family outings, jogging, and beach activities (Table 6).   

Table 6: Visit duration (Q4) by activity (Q2).  Table gives number (row %) of interviewees.  Grey 

shading highlights the highest value in each row 

Dog walking 48 (22) 119 (54) 42 (19) 8 (4) 3 (1) 0 (0) 220 (100) 

Walking 6 (8) 25 (35) 26 (37) 8 (11) 5 (7) 1 (1) 71 (100) 

Outing with family 3 (25) 5 (42) 4 (33) 0 (0) 0 (0) 0 (0) 12 (100) 

Jogging/power walking 0 (0) 6 (75) 1 (13) 0 (0) 0 (0) 1 (13) 8 (100) 

Bird/Wildlife watching 0 (0) 3 (38) 2 (25) 0 (0) 0 (0) 3 (38) 8 (100) 

Other 0 (0) 1 (25) 0 (0) 3 (75) 0 (0) 0 (0) 4 (100) 

Cycling/Mountain Biking 1 (33) 0 (0) 2 (67) 0 (0) 0 (0) 0 (0) 3 (100) 

Photography 2 (67) 0 (0) 1 (33) 0 (0) 0 (0) 0 (0) 3 (100) 

Enjoy scenery 0 (0) 0 (0) 1 (50) 0 (0) 1 (50) 0 (0) 2 (100) 

Fishing 0 (0) 0 (0) 1 (50) 0 (0) 1 (50) 0 (0) 2 (100) 

Beach Activity  0 (0) 1 (100) 0 (0) 0 (0) 0 (0) 0 (0) 1 (100) 

Total 60 (18) 160 (48) 80 (24) 19 (6) 10 (3) 5 (1) 334 (100) 

 

 Around a third (35%) of interviewees had visited the site where interviewed 

over the past year on a daily basis, a further 14% had visited most days and 

22% had tended to visit 1-3 times per week, indicating a high proportion of 

interviewees were frequent visitors (Table 7).  Dog walkers were the activity 

type with the highest proportion of daily visitors (48%).   

 There were some marked differences between sites (Figure 2).  A high 

percentage of interviewees were daily visitors at Salterns Quay (where 80% 

visited daily) and Hilsea (56% daily).  Interviewees at Calshot and West 

Itchenor tended to have much less frequent visit patterns and Calshot was 

notable for the high proportion of interviewees on their first visit (18%).   



 

 

Table 7: Number (row %) of interviewees by frequency of visit (Q5) and by activity.  Grey shading 

highhlights the highest value in each row.   

Dog walking 105 (48) 36 (16) 45 (20) 11 (5) 11 (5) 5 (2) 7 (3) 0 (0) 
220 

(100) 

Walking 9 (13) 10 (14) 18 (25) 7 (10) 8 (11) 8 (11) 10 (14) 1 (1) 71 (100) 

Outing with family 0 (0) 1 (8) 0 (0) 2 (17) 6 (50) 3 (25) 0 (0) 0 (0) 12 (100) 

Jogging/power walking 2 (25) 1 (13) 4 (50) 0 (0) 1 (13) 0 (0) 0 (0) 0 (0) 8 (100) 

Bird/Wildlife watching 1 (13) 0 (0) 4 (50) 1 (13) 0 (0) 1 (13) 1 (13) 0 (0) 8 (100) 

Other 0 (0) 0 (0) 1 (25) 0 (0) 2 (50) 1 (25) 0 (0) 0 (0) 4 (100) 

Cycling/Mountain Biking 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 2 (67) 1 (33) 0 (0) 3 (100) 

Photography 0 (0) 0 (0) 0 (0) 1 (33) 2 (67) 0 (0) 0 (0) 0 (0) 3 (100) 

Enjoy scenery 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 2 (100) 0 (0) 2 (100) 

Fishing 1 (50) 0 (0) 1 (50) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 2 (100) 

Beach Activity  0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (100) 0 (0) 0 (0) 1 (100) 

Total 118 (35) 48 (14) 73 (22) 22 (7) 30 (9) 21 (6) 21 (6) 1 (0) 
334 

(100) 

 

 

Figure 2: Interviewee visit frequencies (from Q5) by location.  Green shading represents more 

frequent visit patterns (more than once a month) with the darker green the most frequent.   



 

 

 Around a third of visitors (32%) indicated they didn’t visit at a particular time of day 

and a further 6% were on their first visit (Table 8).  For those that did give a specific 

time of day late morning was the most frequently cited time (27% of interviewees) 

although there was relatively little difference compared to early morning (23%) and 

late afternoon (22%).  Early afternoon and evening (after 4pm) were the least 

frequent responses.   

Table 8: Number (%) of interviewees tending to visit at a certain time of day (from Q6), by site.  

Interviewees could give multiple responses (i.e. tending to visit at multiple times).  Percentages are based 

on total interviewees at each location.  Grey shading indicates the top two answers in each row (with 

darker grey indicating the most frequently given answer).   

Calshot 4 (12) 4 (12) 7 (21) 6 (18) 3 (9) 12 (35) 6 (18) 34 (100) 

Eling 9 (26) 11 (32) 4 (12) 7 (21) 7 (21) 12 (35) 1 (3) 34 (100) 

Weston Shore 5 (18) 11 (39) 4 (14) 5 (18) 5 (18) 8 (29) 0 (0) 28 (100) 

Hookwith Warsash NR 10 (26) 17 (45) 6 (16) 11 (29) 5 (13) 8 (21) 1 (3) 38 (100) 

Salterns Quay 15 (33) 12 (27) 4 (9) 16 (36) 12 (27) 12 (27) 2 (4) 45 (100) 

Hilsea 13 (32) 10 (24) 6 (15) 8 (20) 9 (22) 13 (32) 1 (2) 41 (100) 

Langstone 4 (14) 7 (24) 7 (24) 6 (21) 0 (0) 9 (31) 0 (0) 29 (100) 

Hayling Billy Trail 6 (15) 11 (28) 2 (5) 5 (13) 4 (10) 17 (43) 3 (8) 40 (100) 

West Itchenor 7 (23) 5 (17) 2 (7) 6 (20) 1 (3) 11 (37) 5 (17) 30 (100) 

Newtown 3 (20) 2 (13) 1 (7) 2 (13) 0 (0) 5 (33) 2 (13) 15 (100) 

Total 76 (23) 90 (27) 43 (13) 72 (22) 46 (14) 107 (32) 21 (6) 334 (100) 

 

 The majority (79%) of interviewees indicated that they tended to visit equally all 

year round and did not tend to visit more at a particular time of year (Table 9).  For 

those that did indicate a particular time of year, summer was the most frequently 

cited answer, given by 10% of all interviewees.    



 

 

Table 9: Number (%) of interviewees tending to visit at a certain time of year (from Q7), by site.  

Interviewees could give multiple responses.  Percentages are based on total interviewees at each location.  

Grey shading indicates the top two answers in each row (with darker grey indicating the most frequently 

given answer).   

Calshot 24 (71) 0 (0) 1 (3) 0 (0) 3 (9) 6 (18) 34 (100) 

Eling 32 (94) 0 (0) 0 (0) 0 (0) 0 (0) 2 (6) 34 (100) 

Weston Shore 25 (89) 1 (4) 3 (11) 0 (0) 0 (0) 0 (0) 28 (100) 

Hookwith Warsash NR 35 (92) 0 (0) 2 (5) 0 (0) 0 (0) 1 (3) 38 (100) 

Salterns Quay 38 (84) 0 (0) 5 (11) 0 (0) 0 (0) 2 (4) 45 (100) 

Hilsea 30 (73) 0 (0) 9 (22) 0 (0) 1 (2) 1 (2) 41 (100) 

Langstone 20 (69) 1 (3) 5 (17) 2 (7) 2 (7) 1 (3) 29 (100) 

Hayling Billy Trail 31 (78) 0 (0) 4 (10) 0 (0) 2 (5) 3 (8) 40 (100) 

West Itchenor 18 (60) 1 (3) 4 (13) 1 (3) 3 (10) 5 (17) 30 (100) 

Newtown 10 (67) 1 (7) 1 (7) 1 (7) 2 (13) 2 (13) 15 (100) 

Total 263 (79) 4 (1) 34 (10) 4 (1) 13 (4) 21 (6) 334 (100) 

 

 Around half of all interviewees (51%) had arrived at the interview locations on foot, 

and this was the most common form of transport given.  45% of interviewees had 

arrived by car/van and other forms of transport included bicycle (1%) and public 

transport (1%).  A further 1% of interviewees arrived by ‘other’ forms of transport 

that included two with motorhomes and one who had travelled by ferry.   

 Activities with more than half of interviewees arriving on foot including dog walking 

(57% on foot, 40% by car/van), jogging/power walking (63% on foot, 38% by 

car/van) and fishing (100% on foot, but note the small sample of just two 

interviewees).   

 There were variations between sites.  Salterns Quay, Hilsea and Eling were the 

locations with the highest numbers of interviewees arriving on foot (Figure 3), 

whilst Calshot, West Itchenor and Hookwith Warsash Nature Reserve had high 

numbers of people arriving by car.  At Calshot 85% of interviewees had arrived by 

car, the highest percentage at any of the interview locations.   

 



 

 

 

Figure 3: Numbers of interviewees by travel mode (Q8) and by site.   

 

 In total there were 149 interviewees who had arrived by car/van.  These were 

asked about their choice of parking location (Q9).  Of these interviewees, 48% had 

parked at a car-park without charges, 26% had parked at a car-park with charging, 

24% had parked on a roadside and 2% had parked in a layby.   

 Responses by site are summarised in Figure 4.  At Eling, Weston Shore, Hilsea and 

the Hayling Billy Trail all interviewees who had come by car had parked in a car-

park without charging, while at Salterns Quay, all interviewees who had come by 

car had parked on a roadside.  At the other five locations a range of types of 

parking location were cited by interviewees.   



 

 

 

Figure 4: Numbers of interviewees choosing different types of parking location by site.  From Q9.   

 

 Reasons for interviewees’ choice of visiting the interview location on the day of the 

interview, rather than another local site, are summarised in Figure 5.  Close to 

home was the most frequently given reason (cited by 55% of interviewees), and 

was the main reason for 49%.  Other commonly given responses included those 

relating to scenery/variety of views (main or other reason for 43% of interviewees); 

good for dog/dog enjoys it (33%) and proximity to the coast/water (26%).   

 



 

 

 

Figure 5: Reasons for site choice, from Q13.  Interviewees could give multiple reasons for their choice, 

although just one ‘main’ reason was recorded.  Answers were categorised by the surveyor during the 

interview.   

 

 ‘Other’ reasons were varied.  Where ‘other’ was recorded as a main reason these 

included proximity to workplace (6 interviewees), proximity to family members (2 

interviewees) and change of scenery (2 interviewees).   

 There were some differences between sites in the reasons for site choice.  The 

most common five reasons (i.e. top ranking five in Figure 5, above) are shown by 

site in Figure 6. Neither being near the coast/water or the ability to let the dog off 

the lead were given as reasons at Newton.  Similarly, at the Hayling Billy Trail 



 

 

survey point, the ability to let the dog off the lead was not important to 

interviewees.  Scenery and the variety of views were particularly important to 

interviewees at Newton, Calshot and West Itchenor while they were of much less 

importance at Eling and at Hilsea.     

 

Figure 6: Percentage of interviewees by site giving particular reasons for site choice.  The five reasons 

shown are the top five when data from all sites pooled.   

 

 Question 14 addressed interviewee’s awareness of the impacts of recreation on 

habitats and species.  Across all interviewees, 40% were not aware of any habitats 

or species that might be vulnerable to recreation impacts (Figure 7).  Some 60% of 

interviewees were able to name some feature.  37% of all interviewees made a 

general comment about birds, while 19% mentioned wintering birds and 7% 

mentioned breeding birds.  10% of interviewees named a particular bird species.  

Very few (under 5% of all interviewees) mentioned marine wildlife, marine 

mammals (e.g. seals), plants or coastal habitats such as vegetated shingle or 

Saltmarsh.   



 

 

 

Figure 7: Percentage of interviewees giving different responses to Q14: Are you aware of any habitats or 

species that occur here and are vulnerable to impacts from recreation?  Can you name them?  Responses 

categorised by the surveyor during the interview using categories shown on the graph.  Multiple responses 

could be recorded, and the percentages are calculated using the total interviews (n=334).   

 

 23 interviewees gave ‘other’ responses which did not fit with the predetermined 

categories.  These other responses were varied and included foxes (5 

interviewees), deer (2 interviewees), hedgehogs (2 interviewees), jet skis (3 

interviewees).   

 Looking across sites, West Itchenor was the site where the highest proportion 

(over half, 57%) of interviewees were not aware of any habitats or species that 

might be vulnerable to recreation impacts (Figure 8).  By contrast at Newton and 

Eling there appeared a good level of awareness, with less than a quarter of 

interviewees being categorised as not aware of any habitats or species that might 

be vulnerable to recreation impacts.   



 

 

 

Figure 8: Percentage of interviewees at each site that were not aware of any habitats or species at the site 

where interviewed that might be vulnerable to impacts from recreation (from Q14).   

 

 Comparing between activities, 38% of dog walkers were not aware of any habitats 

or species that might be vulnerable to recreation impacts; this compared to 48% of 

walkers; 58% of those on outings with the family; 13% of joggers and 13% of those 

bird/wildlife watching.   

 Relatively small numbers of interviewees (54 interviewees, 16%, see Table 10) had 

heard of the Bird Aware Project before the interview.  Across all sites 4% of 

interviewees had seen a ranger and 3% had spoken to a ranger.  Calshot was the 

location where the highest percentage (29%) of interviews had heard of the Bird 

Aware Project, and at that location 12% of interviewees had seen a ranger and 6% 

had spoken to a ranger.   

 



 

 

Table 10: Number of interviewees (row %) and awareness/interaction with the Bird Aware Project, by site.  

From Q15-17.   

Calshot 10 (29) 4 (12) 2 (6) 34 (100) 

Eling 2 (6) 0 (0) 0 (0) 34 (100) 

Weston Shore 4 (14) 0 (0) 0 (0) 28 (100) 

Hookwith Warsash NR 6 (16) 4 (11) 4 (11) 38 (100) 

Salterns Quay 6 (13) 1 (2) 0 (0) 45 (100) 

Hilsea 5 (12) 2 (5) 1 (2) 41 (100) 

Langstone 5 (17) 1 (3) 1 (3) 29 (100) 

Hayling Billy Trail 6 (15) 1 (3) 1 (3) 40 (100) 

West Itchenor 6 (20) 2 (7) 2 (7) 30 (100) 

Newtown 4 (27) 0 (0) 0 (0) 15 (100) 

Total 54 (16) 15 (4) 11 (3) 334 (100) 

 

 Across all sites, around half (49%) of interviewees suggested no changes as to how 

the site was managed for access, preferring things left as they were.  At individual 

sites this percentage ranged from 60% (Hayling Billy) to 31% (Salterns Quay).   

 Where changes were suggested these were very varied.  Responses were 

categorised by surveyors into predetermined categories and the responses are 

summarised in Table 11.  In most cases, there were small numbers of responses or 

no responses for given combinations of change and site.  Where suggestions were 

made these mostly related to parking.  The most common suggestion was more 

parking provision, given by 14% of all interviewees.  Salterns Quay was the site 

where this was particularly raised (by 44% of interviewees at that site).   

 Suggestions that did not fit the predetermined categories or where interviewees 

provided additional information or detail are summarised in Figure 9 which gives 

an overview and flavour of the comments made.  The comments are also listed in 

full in Appendix 4, where they are grouped by site.   

 



 

 

Table 11: Changes interviewees would like to see with regards to how the area is managed for access (Q18).  Table gives number (%) of interviewees and 

responses as categorised by surveyors during the interview.  Grey shading highlights cells with % values of 10% or more.    

More parking 0 (0) 5 (15) 0 (0) 2 (5) 20 (44) 1 (2) 6 (21) 10 (25) 3 (10) 0 (0) 47 (14) 

Better parking 0 (0) 5 (15) 4 (14) 6 (16) 5 (11) 0 (0) 2 (7) 3 (8) 1 (3) 0 (0) 26 (8) 

Less parking charges 1 (3) 0 (0) 3 (11) 5 (13) 6 (13) 2 (5) 0 (0) 1 (3) 0 (0) 2 (13) 20 (6) 

Better access 0 (0) 0 (0) 0 (0) 1 (3) 3 (7) 0 (0) 1 (3) 0 (0) 0 (0) 1 (7) 6 (2) 

More paths 0 (0) 2 (6) 0 (0) 2 (5) 1 (2) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 5 (1) 

Better / surfaced paths 1 (3) 0 (0) 0 (0) 0 (0) 0 (0) 3 (7) 0 (0) 1 (3) 0 (0) 0 (0) 5 (1) 

Separate paths for cyclists/ walkers 1 (3) 1 (3) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 4 (1) 

More bins / less litter 1 (3) 0 (0) 0 (0) 1 (3) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 1 (7) 4 (1) 

More dog poo bins 0 (0) 1 (3) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 1 (3) 1 (3) 0 (0) 4 (1) 

Controls on dogs and dog fouling 1 (3) 0 (0) 2 (7) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 3 (1) 

More facilities 1 (3) 0 (0) 2 (7) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 3 (1) 

Facilities for dogs 0 (0) 0 (0) 0 (0) 0 (0) 1 (2) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 2 (1) 

Toilets 0 (0) 0 (0) 2 (7) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 2 (1) 

Cafe 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 1 (0) 

Improvements to habitats /scenery 0 (0) 0 (0) 1 (4) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (0) 

More natural / wild 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 

Total interviews 34 (100) 34 (100) 28 (100) 38 (100) 45 (100) 41 (100) 29 (100) 40 (100) 30 (100) 15 (100) 334 (100) 

  



 

 

 

Figure 9: Word cloud summarising further details recorded by surveyors relating to changes interviewees would like to see regarding how the site where 

interviewed is managed for access (Q18).  Responses were recorded during the interview on tablets and while every attempt was made to record the 

precise words used, some information was inevitably summarised. Comments are provided in full in Appendix 3. Word cloud generated using Wordle.  

http://www.wordle.net/


 

 

 Across all sites combined, interviewees typically undertook a high proportion of 

their visits (for the activity being undertaken when interviewed) at the site where 

the interview took place.  For example, 38% of interviewees indicated at least 

three-quarters of their visits took place at the site where interviewed and a further 

12% indicated all took place at the site where interviewed (Table 12).  Interviewees 

appeared particularly loyal at Salterns Quay and Hilsea (75% of interviewees 

undertook at least 75% or more of their visits to these locations).  By contrast, 

West Itchenor, Calshot and Newtown were locations where a relatively high 

proportion of interviewees tended to undertake 25% or less of their weekly visits.     

Table 12: Number (row %) of interviewees and proportion of weekly visits undertaken for chosen activity at 

the location where interviewed.  Grey shading indicates top two columns (darker grey indicating the 

highest).  Data from Q19. 

Calshot 12 (35) 4 (12) 2 (6) 7 (21) 2 (6) 7 (21) 34 (100) 

Eling 4 (12) 2 (6) 7 (21) 18 (53) 2 (6) 1 (3) 34 (100) 

Weston Shore 3 (11) 4 (14) 6 (21) 11 (39) 4 (14) 0 (0) 28 (100) 

Hookwith Warsash NR 5 (13) 6 (16) 6 (16) 15 (39) 4 (11) 2 (5) 38 (100) 

Salterns Quay 1 (2) 0 (0) 8 (18) 29 (64) 5 (11) 2 (4) 45 (100) 

Hilsea 4 (10) 3 (7) 2 (5) 18 (44) 13 (32) 1 (2) 41 (100) 

Langstone 4 (14) 8 (28) 6 (21) 9 (31) 2 (7) 0 (0) 29 (100) 

Hayling Billy Trail 8 (20) 6 (15) 8 (20) 10 (25) 5 (13) 3 (8) 40 (100) 

West Itchenor 11 (37) 3 (10) 4 (13) 7 (23) 0 (0) 5 (17) 30 (100) 

Newtown 5 (33) 2 (13) 2 (13) 2 (13) 2 (13) 2 (13) 15 (100) 

Total 57 (17) 38 (11) 51 (15) 126 (38) 39 (12) 23 (7) 334 (100) 

 

 Interviewees were also asked which one location they would have visited if they 

couldn’t have visited the location where the interview took place.  Most (81%) of 

interviewees named an alternative location, with the remainder either indicating 

they wouldn’t have gone anywhere (15%) and 4% of interviewees responding that 

they were unsure/didn’t know.  Saltern’s Quay and Newtown were notable in that 

at least a quarter of interviewees at these locations (29% and 27% of the 

interviewees at each site respectively) would not have gone anywhere else (Table 

13).   



 

 

Table 13: Number (row %) of interviewees that named alternative sites (Q19).   

Calshot 30 (88) 3 (9) 1 (3) 34 (100) 

Eling 31 (91) 3 (9) 0 (0) 34 (100) 

Weston Shore 23 (82) 5 (18) 0 (0) 28 (100) 

Hookwith Warsash NR 30 (79) 8 (21) 0 (0) 38 (100) 

Salterns Quay 31 (69) 13 (29) 1 (2) 45 (100) 

Hilsea 32 (78) 2 (5) 7 (17) 41 (100) 

Langstone 26 (90) 2 (7) 1 (3) 29 (100) 

Hayling Billy Trail 33 (83) 6 (15) 1 (3) 40 (100) 

West Itchenor 25 (83) 5 (17) 0 (0) 30 (100) 

Newtown 10 (67) 4 (27) 1 (7) 15 (100) 

Total 271 (81) 51 (15) 12 (4) 334 (100) 

 

 Interviewees were asked to name the one alternative site they would have visited 

(Q20) and also asked to identify up to three further sites they also visit for the 

same activity as they were undertaking on the day when interviewed.   

 There were a very wide range of sites named.  While every effort was made to 

record site names precisely, often names were relatively unspecific such as ‘local 

lanes’ or broad areas such as ‘the New Forest’.  Different names were also often 

used for the same locations or broadly similar locations, for example ‘Hayling 

Ferry’, ‘Ferrypoint’ or ‘the Ferry‘ all refer to the same area.  We rationalised all 

responses, trying to keep as much detail as possible but using a standard name 

where it was likely the same location was being referred to. Names that were not 

specific, for example ‘local lanes’ were categorised as ‘unspecified’ and within this 

group we included distant and unspecific locations that included ‘Germany’, ‘the 

Lake District’ and ‘Cannock Chase’.  Note that for the New Forest in particular some 

interviewees gave specific names (e.g. ‘Bolderwood’) and others simply stated ‘the 

New Forest’ and in these cases we did not merge names, and therefore ‘New 

Forest’ as a category does not include all those who named sites within the New 

Forest specifically.   

 Interviewees gave on average 2.8 named other sites (including our unspecified 

ones, giving a total list generated (from the 334 interviews) of 944 names.  This list 

was rationalised to 108 different locations.  Many of these were visited by only one 

interviewee. The main single alternatives are listed by survey location in Table 14. 



 

 

Table 14: Number of interviewees at each survey location naming different alternative sites.  Data from Q20 only (which one location would you have 

visited today….).  Alternative sites are rationalised to standard names and only those named by at least three interviewees are included in the table.  Sites 

are listed according to the number of interviewees that named them.   

General/unspecified    2 3 5 1 6 4  21 

Hayling Beach/Seafront       1 10   11 

Lepe 9 2         11 

Hookwith Warsash   1 8    1   10 

New Forest 3 7         10 

Bath Lane Recreation Ground     8      8 

Testwood Lakes/Salmon Leap 1 6         7 

West Wittering         7  7 

East Head         6  6 

Chilling Lane    5       5 

Hamble/Hamble River   1 4       5 

Queen Elizabeth Country Park      2 1 2   5 

Totton Recreation Ground/Totton  5         5 

Broadmarsh Coastal Park       4    4 

Eling Recreation Ground/Boardwalk  4         4 

Hilsea Lines/Foxes Forest      4     4 

Lee-on-Solent 1   1 2      4 

Mayfield Park   4        4 

Parkhurst Forest     1     3 4 

Queen Victoria Country Park   4        4 

Southsea/Southsea Seafront      4     4 

Titchfield/Titchfield Haven   1 1 1  1    4 



 

 

Westwood Park   4        4 

Bedhampton      1 2    3 

Langstone      1 2    3 

Portchester/Portchester Castle     3      3 

Portsdown Hill      1 2    3 

Riverside Park, Hythe 3          3 

Southampton Common 1  2        3 



 

 

 When all named alternative sites were combined, i.e. responses to the one 

alternative location the interviewee would have visited that day (Q20) and up to 

three other sites that the interviewee also visited (Q21-23), the New Forest was the 

single most common response, given by 45 (13%) interviewees (Figure 10).  In 

addition, a range of other New Forest locations were mentioned specifically, such 

as Bolderwood or Hatchet Pond, such that overall at least 64 interviewees (19%) 

also visited the New Forest.    



 

 

 

Figure 10: Word cloud summarising named alternative sites, answers to Q20-23 pooled.  Site names rationalised.  General/unspecified was the most 

frequent category but is omitted from the figure.  Word cloud generated using Wordle. 

http://www.wordle.net/


 

 

 Half of all interviewees (50%) used the promenade or seawall while around a fifth 

(21%) indicated they did not access the shoreline in anyway (Table 15).  36% of 

interviewees accessed the beach while 7% accessed intertidal habitat (i.e. mudflats, 

sandflats, saltmarsh or similar below the tideline).  A total of five interviewees (1%) 

entered or went on the water. 

Table 15: Number of interviewees (%) by activity and parts of the shoreline that were accessed (from Q10).  

Interviewees could give multiple parts of the shoreline and percentages are based on number of 

interviewees undertaking each activity.  Grey shading highlights the highest value for each row.   

Dog walking 117 (53) 77 (35) 13 (6) 3 (1) 36 (16) 220 (100) 

Walking 30 (42) 24 (34) 3 (4) 1 (1) 25 (35) 71 (100) 

Outing with family 4 (33) 8 (67) 1 (8) 0 (0) 2 (17) 12 (100) 

Jogging/power walking 4 (50) 2 (25) 0 (0) 0 (0) 3 (38) 8 (100) 

Bird/Wildlife watching 5 (63) 1 (13) 1 (13) 1 (13) 0 (0) 8 (100) 

Other 2 (50) 2 (50) 2 (50) 0 (0) 0 (0) 4 (100) 

Cycling/Mountain Biking 2 (67) 1 (33) 0 (0) 0 (0) 1 (33) 3 (100) 

Photography 0 (0) 1 (33) 0 (0) 0 (0) 2 (67) 3 (100) 

Enjoy scenery 1 (50) 1 (50) 0 (0) 0 (0) 0 (0) 2 (100) 

Fishing 1 (50) 1 (50) 1 (50) 0 (0) 0 (0) 2 (100) 

Beach Activity 0 (0) 1 (100) 1 (100) 0 (0) 0 (0) 1 (100) 

Total 166 (50) 119 (36) 22 (7) 5 (1) 69 (21) 334 (100) 

 

 Some locations were particularly notable in the number of people that accessed 

the beach/shingle, including Hookwith Warsash Nature Reserve (where 100% of 

interviewees accessed the beach),Weston Shore (86%) and Calshot (79%).  

Newtown was noteworthy in that 40% of interiewees had accessed the intertidal.  

The five people that entered the water (e.g. paddling/wading) included one person 

bird/wildlife watching, one person walking and three dog walkers, the latter all 

being interviewed at Saltern’s Quay. 

 For the majority of interviewees (236, 71%) their route on the day when 

interviewed was reflective of their usual route (Q11).  A further 34 interviewees 

(10%) indicated they were sure/didn’t have a usual route and 22 (7%) were on their 

first visit.  1 interviewee indicated they were taking a much longer route than 

normal and 41 interviewees (12%) had taken a much shorter route than normal.  



 

 

 Factors influencing route choice (from Q12) are summarised in Table 16.  The most 

frequently cited factor overall was previous knowledge/experience of the area 

(cited by 112 interviewees, 34%).  It was the single most cited factor at 6 of the 

survey locations.  Other key factors included the activity being undertaken (overall 

66 interviewees, 20%) and the weather (57 interviewees, 15%).   

 A range of other reasons were cited.  Health issues were cited by at least four 

interviewees, while another struggled on the shingle.  Social factors (e.g. “meeting 

other dog walkers”) were cited by 2 interviewees, 3 interviewees mentioned access 

to a café/pub, while access to shops (1 interviewee) and to the playground (1 

interviewee) also featured.  For 2 interviewees the route was “routine” while for 2 

others it was “convenient”.  Path closures had affected route choice for 4 

interviewees (all at Hilsea) and presence of cows had influenced another 

interviewee. 2 interviewees specifically stated that their route had been influenced 

by birdlife or the desire to see birds.   



 

 

Table 16: Number (%) of interviewees and factors influencing choice of route (from Q12), by site.  

Responses were coded against the categories listed by the surveyor during the interview and multiple 

factors could be recorded for each interview.  Other reasons were recorded as free text.  Percentages are 

based on the number of interviews at each site (bottom row).  Grey shading represents the top two values 

in each column.   

Previous knowledge of 

area /experience 

1 (3) 18 (53) 10 (25) 8 (20) 17 (45) 9 (31) 0 (0) 32 (71) 3 (10) 14 (50) 112 (34) 

Activity undertaken     

(e.g. presence of dog) 

5 (15) 5 (15) 4 (10) 9 (22) 3 (8) 10 (34) 1 (7) 19 (42) 7 (23) 3 (11) 66 (20) 

Weather 7 (21) 5 (15) 8 (20) 6 (15) 7 (18) 7 (24) 2 (13) 1 (2) 6 (20) 8 (29) 57 (17) 

Wanting to be near water 0 (0) 12 (35) 2 (5) 0 (0) 13 (34) 1 (3) 0 (0) 11 (24) 3 (10) 9 (32) 51 (15) 

Muddy tracks / paths 1 (3) 5 (15) 4 (10) 8 (20) 1 (3) 5 (17) 2 (13) 7 (16) 4 (13) 1 (4) 38 (11) 

Time 0 (0) 2 (6) 3 (8) 1 (2) 3 (8) 2 (7) 1 (7) 0 (0) 3 (10) 3 (11) 18 (5) 

Tide 5 (15) 4 (12) 1 (3) 1 (2) 0 (0) 2 (7) 0 (0) 0 (0) 0 (0) 5 (18) 18 (5) 

Followed a marked trail 0 (0) 0 (0) 3 (8) 1 (2) 0 (0) 1 (3) 0 (0) 6 (13) 1 (3) 0 (0) 12 (4) 

Viewpoint/Headland 

/Feature 

2 (6) 0 (0) 2 (5) 2 (5) 0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 7 (2) 

Group members          

(e.g. kids, less able) 

0 (0) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 0 (0) 4 (14) 5 (1) 

Interpretation / leaflets / 

promotion 

0 (0) 1 (3) 1 (3) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 1 (3) 0 (0) 4 (1) 

Other users (avoiding 

crowds etc) 

1 (3) 0 (0) 1 (3) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 0 (0) 1 (4) 4 (1) 

Daylight 0 (0) 0 (0) 1 (3) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 0 (0) 1 (0) 

Other 4 (12) 3 (9) 12 (30) 11 (27) 4 (11) 4 (14) 0 (0) 3 (7) 9 (30) 5 (18) 55 (16) 

Total interviews (100%) 34  34  40  41  38  29  15  45  30  28  334  



 

 

 Routes were mapped for all 334 interviewees, indicating where they went during 

their visit.  These routes varied from 0.09km to 16.35km (the latter a cyclist), with 

an overall mean of 3.49km + 0.159 and a median of 2.55km.  

 Routes are shown in Map 4.  This highlights the long distances some visitors cover 

along the shoreline, for example interviewees at Hayling Billy were recorded as 

using the entire west and south shores of Hayling Island.  Similarly routes at 

Hookwith Warsash showed at least one interviewee covering the whole shore to 

Gosport and at West Itchenor routes covered the shoreline nearly as far north as 

Fishbourne and south to West Wittering.  In Appendix 1 the same data are shown, 

summarised using a 25m grid (aligned to the British National Grid) and for each 

cell the number of routes intersecting the cell are shown.  The maps show the data 

for each survey point.   

 Route lengths are summarised by site and by activity in Figure 11.  At Eling (median 

route length 1.41km), Salterns Quay (median 1.53km) and Newtown (median 

1.71km) route lengths were typically short compared to other sites (at all other 

sites the median route length was above 2km).  For those on family outings the 

median route length was 1.32km and for dog walkers the median was 2.28km.     



 

 



 

 

 

 

Figure 11: Route lengths by survey location (top) and by activity (lower).  For activities, only those activities 

with at least five interviewees are shown as single activities.   
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 In total, 321 interviewees (96%) gave valid, full postcodes that were successfully 

geocoded within the GIS.  For these 321 interviewees the distance from the home 

postcode to the interview location ranged from 76m to 300km (the latter someone 

from Manchester staying with family in Southampton).  The mean distance was 

8.4km +1.4km (and the median was 1.6km).   

 The home postcodes for interviewees are shown in Map 5 (all interview postcodes 

by visit type); Map 6 (zoomed in area, postcodes by activity); Map 7 (by survey 

location) and Map 8 (visit frequency).   

 Distances (straight-line, ‘as the crow-flies’ from the home postcode to survey 

location) are summarised by survey point and by activity in Figure 12.  It can be 

seen that dog walking was the activity that tended to involve the most local 

interviewees and the survey points at Eling and Salterns Quay tended to draw 

visitors from a particularly local radius.  Calshot was notable in that visitors tended 

to come the furthest.   

 Key metrics are also summarised in Table 18, which provides an overview of the 

distance data for different groups of interviewees. 

  



 

 

 



 

 

 



 

 

 



 

 

 



 

 

 

 

Figure 12: Distance from home postcode to the survey location by survey location (top) and by activity 

(lower).  For activities, only those activities with at least five interviewees are shown as single activities.  

Note that the y axis is truncated and 9 outliers lie outside the scale as used.   
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Table 17: Summary statistics for distance from home postcode to survey point (km) for different groups of 

interviewees.   

All postcodes 321 8.4 (+1.5) 0.1 0.5 1.6 5.0 300.2 

Day trip/short visit from home 305 4.7 (+0.5) 0.1 0.5 1.6 4.2 83.6 

A
ct

iv
it

ie
s 

Dog walking 212 3.9 (+0.8) 0.1 0.5 1.2 3.0 125.7 

Walking 66 15.5 (+4.1) 0.1 1.2 3.2 13.8 211.3 

Outing with family 12 9.2 (+2.6) 0.6 1.7 5.6 17.7 27.9 

Bird/Wildlife 8 27.7 (+15.5) 4.8 5.3 6.1 42.2 128.9 

Jogging/power walking 8 4.1 (+1.9) 0.1 0.2 2.6 6.5 15.6 

Other 15 32.8 (+19.9) 0.5 2.4 4.8 17.2 300.2 

S
u

rv
e

y
 p

o
in

ts
 

Salterns 42 0.8 (+0.3) 0.1 0.3 0.4 0.5 12.8 

Hilsea 41 1.5 (+0.5) 0.1 0.1 0.6 1.4 18.8 

Hayling 39 12.1 (+5.9) 0.2 0.4 1.6 4.0 211.3 

Hookwith Warsash 36 4 (+1.0) 0.9 1.6 2.9 4.0 36.6 

Calshot 34 19.1 (+4.2) 0.9 5.7 13 19.3 128.9 

Eling 33 2.2 (+1) 0.3 0.5 0.6 1.2 27.9 

Langstone 28 4.4 (+0.7) 1.0 1.6 3.1 5.6 15.6 

West Itchenor 27 20.6 (+6.2) 0.3 2.7 4.9 17.1 104.3 

Weston 26 13.7 (+11.5) 0.2 0.6 1.9 3.1 300.2 

Newtown 15 15.3 (+8.1) 0.4 2.0 7 8.7 125.7 

F
re

q
u

e
n

cy
 o

f 
v
is

it
 Daily 114 1 (+0.1) 0.1 0.3 0.5 1.2 9.5 

Most days 43 1.9 (+0.4) 0.1 0.5 1.2 2.3 15 

1 to 3 times a week 72 4.9 (+1) 0.1 1.3 2.7 5.0 56.8 

2 to 3 times per month 30 9.5 (+2.8) 0.6 2.4 4.9 12.6 83.6 

Once a month 21 14.2 (+6.1) 0.5 3.6 5.3 13.3 128.9 

Less than once a 21 32.8 (+14.5) 1.3 2.6 8.3 31.6 300.2 

First visit 20 43.6 (+11.8) 2.7 11.9 21.4 64.5 211.3 

  



 

 

 

 The survey results provide a snapshot of access patterns at ten locations across 

the Solent.  These represent a range of locations, encompassing both open coast 

and harbours, urban and rural, and sites with a range of facilities and attractions.  

As such the data have the potential to provide a good baseline for future 

monitoring, providing insight into how access patterns are changing and helping to 

inform and target mitigation measures.   

 It is important to recognise that these survey results are intended to form the 

initial part of a long-term data set where the same locations will be repeatedly 

surveyed and other monitoring data, such as counts of parked vehicles (e.g. Panter 

& Liley 2017), will complement the results.    

 Future surveys should aim to replicate the locations where the surveyors stood 

and the same approach should be adopted for the tally data, facilitating direct 

comparison.  Detailed maps of survey locations are included in Appendix 1 for this 

purpose.  Instructions for the tally counts are given in the methods.   

 Future surveys should also replicate the questionnaire; at least ensuring little 

variation in the questions asked and overall length.  The median interview duration 

in this survey was 8.5 minutes and seemed to work well.  Any increase in interview 

length will reduce the number of interviews that can be achieved and potentially 

limit the sample size for comparison.   

 Future surveys should ensure that any issues that may influence survey results are 

recorded.  In 2017/18 survey work at Hilsea coincided with construction work on 

the sea wall and this was clearly an issue for many of the interviewees.  The tally 

data at Hilsea logged 242 people passing, which is notably less than the 359 

recorded in 2009/10 and the construction work may have influenced this apparent 

change.    

 Weather has the potential to have a strong influence on survey results and so 

every effort was made in this survey to avoid adverse weather conditions.  In 

2017/18 there were a series of very cold periods, in particular the ‘beast from the 

east’ involved a prolonged spell of snow and extreme cold weather towards the 

end of February.  Surveys were rescheduled in this period as travel was impossible 



 

 

and survey work impractical.  Future survey work should aim to also ensure such 

conditions are avoided.  Full details of dates and weather conditions when the 

surveys took place in 2017/18 are summarised in Appendix 3.  In total, for 61 (76%) 

of the 80 different 2-hour long survey session there was no precipitation at all and 

in only 6 sessions (8%) was there continuous rain.  At no single survey location was 

a whole day of survey affected by continuous rainfall.    

 For future surveys it will be important to compare to previous data and also 

include other monitoring information for context when looking for emerging 

patterns.  For example, the results from 2017 show that Calshot was the location 

where the highest proportion of interviewees had heard of the Bird Aware Project.  

This is also the location where a high proportion of visitors were first time visitors 

and the postcode data show interviewees travelling from a relatively wide area, as 

such it would be useful to understand whether ranger time has been particularly 

focussed here. 

 The same survey points were surveyed in 2009/10 as part of a wider survey (see 

Fearnley, Clarke & Liley 2010) that was undertaken to provide the evidence-base 

that underpinned the mitigation strategy.  Comparison with that data is of interest 

as to how access patterns have changed.  Some caution is however necessary as 

the previous surveys were undertaken during the latter part of the winter only and 

did include some very cold weather.  While the approach was broadly similar – for 

example both involved 16 hours of survey work at each location split between 

weekends and weekdays – the questionnaire was different and the precise location 

where the surveyor conducted the tallies was slightly different in some instances.  

Detailed checks of how access points have changed (for example in terms of 

parking capacity, parking charges, changes to paths etc.) are beyond the scope of 

this report and may also influence the figures at each location – for example the 

works at Hilsea during the current survey will have potentially had some influence 

on visitor totals there.   We have therefore refrained from any statistical tests and 

simply present the summary totals from each survey for selected metrics, pooled 

across all survey points (Table 18).  Over time, with future repeats of the current 

survey, a more detailed picture of change will emerge and it will be possible to drill 

down to particular access points to explore these further.  A range of approaches – 

including direct comparison of mapped postcode data, will have the potential to 

highlight patterns of change and the drivers behind these. 



 

 

 There were fewer people and fewer dogs counted in the tallies undertaken as part 

of the current survey.  This may be due to the differences in location and how the 

tallies were recorded.  There was no significant correlation using the total people 

counts at each site between the two surveys (Pearson correlation coefficient=0.29, 

p=0.41), indicating no consistent pattern across the ten locations between the two 

surveys.  Differences were particularly marked at Hookwith Warsash, Hilsea and 

Newtown, where there were markedly fewer people counted in the current survey.  

By contrast the numbers were much higher in this survey at Hayling Billy and to 

some extent at Calshot.   

 Fewer interviews were conducted in 2017/18 but given the questionnaire length 

this may be explained by a difference in the time taken to complete each interview. 

The proportion of interviewees dog walking seems to have shown a marked 

increase.  The more recent survey also seems to suggest a lower proportion 

visiting by car and a higher proportion of frequent visitors and those undertaking 

short visits.  The percentage of dogs off lead with the interviewed groups was 73% 

in 2017/18, 12% lower than the figure from 2009/10.    

Table 18: Summary of selected metrics from 2009/10 survey and 2017/18 survey.  Data from 2009/10 survey 

filtered so as to relate to same 10 survey points (a total of 20 were surveyed in 2009/10).   

Total people, from tallies  1809 1386 

Total dogs, from tallies 658 531 

Total interviews conducted 353 334 

Number (%) of interviewees on holiday, in tourist accommodation 12 (3) 6 (2) 

Number (%) of interviewees dog walking 202 (57) 220 (66) 

Number (%) of interviewees walking 116 (33) 71 (21) 

Number (%) of interviewees arriving by car 180 (51) 149 (45) 

Number (%) of interviewees visiting most days or more frequently 153 (43) 158 (47) 

Number (%) of interviewees visiting for an hour or less 165 (47) 220 (66) 

Number (%) of interviewees because close to home 187 (53) 185 (55) 

Mean no people per group 1.7 1.7 

Mean no dogs per group 0.8 0.9 

% dogs off lead (interviewed groups) 85 73 

 

 

 

  



 

 

 

In the following maps we show the survey location and the route data.  Route data are 

summarised using a 25m grid (aligned to the British National Grid), with the shading showing 

the number of routes (from the whole survey) that intersected each individual grid cell.   

 



 

 

 



 

 

 



 

 

 



 

 

  



 

 

 



 

 

 



 

 

  



 

 

 



 

 

 



 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 

 

 



 

 

 

 



 

 

 

 



 

 

 

 

  



 

 

This appendix summarises the survey dates and duration of precipitation during survey 

work.   

Calshot  
Weekday 21/03/2018 4     

Weekend 25/11/2017 4     

Eling  
Weekday 07/03/2018 3   1  

Weekend 12/11/2017 4     

Weston Shore  
Weekday 10/11/2017 3 1    

Weekend 24/02/2018 4     

Hookwith Warsash NR  
Weekday 26/02/2018 4     

Weekend 11/11/2017 2 1   1 

Salterns Quay  
Weekday 13/11/2017 4     

Weekend 04/03/2018 3 1    

Hilsea  
Weekday 09/02/2018 3 1    

Weekend 11/11/2017 2 1   1 

Langstone  
Weekday 13/11/2017 4     

Weekend 10/02/2018 1  1  2 

Hayling Billy Trail  
Weekday 23/02/2018 4     

Weekend 12/11/2017 4     

West Itchenor  
Weekday 10/11/2017 4     

Weekend 25/02/2018 4     

Newtown   
Weekday 22/11/2017 4     

Weekend 18/03/2018 2    2 

Total   61 5 1 1 6 

  



 

 

This appendix lists all the additional information and specific comments recorded for 

question 18, Are there any changes you would like to see here with regards to how this area 

is managed for access?  Surveyors categorised answers according to predetermined 

categories and additional information/other suggestions were recorded as free text.   

C
a

ls
h

o
t 

Bins needed towards Lepe by one-way system, more seats benches 

Keep slipway clear so it’s useable 

Less tourists - BBQs should be banned from beach. 

More free parking. Calshot should have the card parking system for local people 

Should be more awareness of sea level rise here and impacts 

Traffic movement improved 

Wouldn’t like it commercialised 

E
li
n

g
 

A better path along the waters edge would help 

Benches need upgrade 

Better perimeter path as back area inland muddy 

Better surface along water front i.e. In field 

Bins overflow in summer 

Boardwalk out of action since the summer. Would like to see it finished. Came across it today 

Circular path at top end of the field gets pretty muddy - upgrade to al all weather path. How about a path 

to marchwood? 

Do a good job. Worried about the port expansion 

Dog poop picked up more and less litter 

Feel that access has been urbanised. Tarmacked road on entry. Used to have a more rural feel 

Improvement to paths, boats should stick to speed limit. Jet skis also cause disturbance 

Improvements will bring in more people so not necessarily a good thing. 

Litter left despite bins it’s good path in and not over developed 

Littering is a problem, Sunday afternoons in the summer are hell 

Path not good, especially through woods 

Paths have improved. More vehicles turning into the lane because recently tarmacked. Signage needs to 

be better on approach. 

Recently paths improved already 

Summer vandalism is a problem 

Too busy in the summer. Also people need to be better educated not to leave their waste behind. Bins 

need emptying more often in the summer 

Trees to absorb toxins the air quality is very poor here due to the port 

Welcome the changes regarding access 

Well managed 



 

 

Would like to see it policed a bit more, youths attacking swans 

Would like to see the board walk to the cemetery completed 

Would like to see the boardwalk open again, from Eling to the cemetery. 

H
a

y
li
n

g
 B

il
ly

 T
ra

il
 

Better surface for bikes and horse riding 

Bikes hurtle along and a separate lane needed for bikes. Cyclists seem to think they have the right of 

way. 

Cyclist should have bells on the main paths 

Maybe more benches 

Need the whole path surfacing 

Some pathways overgrown and could do with cutting back 

Would like to see the signs in miles not in kilometres 

H
il
se

a
 

A lot of disruption at the moment. It will be good eventually with no cyclists 

Ban on cyclists who go too fast 

Better signage as to which side of the path to use. Many bikes go too fast. More provision for birds e.g. 

nest boxes, mounds for insects 

Better when the work is finished. Can’t do a safe circular walk because of the main road at one end. 

Cycle path on the outside and walkers next to the grass. 

Cycle side is where seats and dog bins are 

Cyclists go too fast 

Difficult to say at the moment because of the work going on 

Finished path will be good 

More benches, fencing for child safety along path 

Once work finished will be really nice 

Path reopened 

Quicken up the works 

Speed up the works 

Swop the cycle lane with the pedestrian one - safer for children to be away from the edge of the sea wall 

The path needs opening 

When path finished 

Will be good when finished 

H
o

o
k

w
it

h
 W

a
rs

a
sh

 N
R

 

Access easy enough 

Annoyed with cyclists 

Better access would mean more people 

Better path on the shingle 

Convinced that the area will flood, have witnessed higher seas over the last 60 years 

Dog poo bags abandoned along beach and next to paths. Ugh! 

Don’t let the power station build this side of the water 

Erosion on the shingle particularly east of survey point 

Improved footpaths in boggy areas 



 

 

Keep it low key, restrict access to nature reserve, to help wildlife 

Less people and raise awareness of the environment 

Must not spoil the area. Now not too accessible so balance is about right 

Need to repair/build sea defences 

No changes needed. Would like to see more emphasis on picking up after dogs 

Path to beach has big puddles after rain 

People will use bins if they are there. Don't make access easier. Nice quiet spot here 

Pretty good access. Need more sea defences 

There is no service here for litter or dog waste removal which needs to be here to clean the area 

Well managed. 

Worried about the amount of housing so want to see control on visitor numbers 

L
a

n
g

st
o

n
e

 

Access perfect. Like being close to shore, can watch swans nesting 

Benches or somewhere to sit. 

Better maintenance needed 

Better security on the barriers as a lorry sometimes comes here and motor homes at the weekend 

Cut hedges along path more 

Lot of litter 

Sea wall needs fixing, paths muddy 

Sea wall needs repairing 

The seawall needs repairing 

Would be nice to be able to cycle. Information boards about the birds needed 

N
e

w
to

w
n

 More control or policing of use of the area 

more enforcement of dogs on leads. many dogs allowed to run all over the saltmarsh 

National Trust should manage the land for birds 

Not keen on so many people and stop trying to improve for non-locals. Would prefer kissing gates non-

swing gates and stop advertising this area 

S
a

lt
e

rn
s 

Q
u

a
y
 

A few more trees would benefit the site. Problem with plastic 

Access paths could be maintained more regularly especially in winter 

Better path for winter walking. 

Better paths especially at southern end of site and where path is breaking away by sea wall due to tidal 

action 

Better paths, people should pick up after their dogs, bins should be emptied more often 

Bit more control to prevent rough sleeping in the green space here 

Control over camping by young anglers who leave a mess, chuck things in the water. Also burned grass 

with BBQ's, beer bottles left etc.  

Despite bins still quite a lot of fouling here 

Education on picking up after dogs it’s bad here 

Footpaths are becoming enclosed 

Frustrated with litter louts. Dog walkers often clear litter away to keep it clean. 

Happy with management and access 



 

 

Improved paths around the site, very muddy in winter particularly away from the waters edge 

Keep vegetation more under control and there’s issue with homeless people here 

Like it’s got wild bits for wildlife 

Litter and bin emptying should be more regular, people are not always picking up after dogs 

Needs a set back layby 

Path is very slippery 

Paths for disabled access, gets very muddy in winter 

Paths need improving for the winter. Long grass should be mowed more often. 

Poo bin near pub to the south of site 

Seawall needs repairing near the bus station to the south. 

There is very slippery path down by the creek 

Used to be wider so good in winter without getting muddy. Lot of people don’t come here now in winter 

cos it gets too wet and muddy. 

Users of the site pick up litter, fishermen leave rubbish lying around, homeless people a problem 

Very muddy in winter so a circular route with surfaced path would be welcome 

Wider better paths as field gets boggy 

Wider path suitable for wheelchairs and people generally and the sea wall needs repairing where the 

path on all has fallen away. 

Wider path. 

Wider properly maintained paths 

Would hate to see it built on. 
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Cycle path over the coast 

Especially muddy paths in winter 

Finding there are too many signs around 

Future plans to control visitor levels and boat and car traffic 

Improved signage to the car park would help 

It’s very well managed. There are lots of volunteers to monitor paths etc 

Paths get boggy and more boardwalks could prevent path erosion, paths have bad drainage. 

Wish we had a path through the village. Path along shore near piers is badly maintained 
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Access good, but stream just south of survey point needs opening up, now brackish 

Access is good 

Fewer cars 

Happy with it 

Less litter 

More conservation awareness wouldn't go amiss 

More parking in summer 

No problems with access, but litter is a real problem. 

Would like to see more police presence in car park on summer evening causing problems 

 



 

 

 

 


